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Why DAB+?
#1 Listener & broadcaster benefits
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National radio services
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Analogue DAB / DAB+

For listeners, DAB+ offers greater choice

On average, five times as 
many services – 

including different 
languages & cultures

Source: WorldDAB, industry bodies 5



DAB+ offers clearer sound – particularly where FM is overcrowded
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For broadcasters, DAB+ offers opportunities to innovate

Audience has tripled: 
1.7 million (Q1 12) to 5.5 million (Q1 24)

Brand extensions 

Source: RAJAR 7



LBC expansion – from London to UK

Opportunities to extend reach - UK

Source: RAJAR/IPSOS MORI/RSMB (Q1 2024) 8

Analogue

• LBC – for 40 years, a London radio station (news / 
talk)

• Audience 2014: 1.1 million

Analogue plus digital

• February 2014 launched on national DAB+

• Audience today: 3.3 million (3x)
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22 million people 
in UK, listen to services not available to them on 

analogue radio

Listeners value choice

Source: RAJAR/IPSOS MORI/RSMB (Q2 2022) – estimated audience for digital only services plus Out of Area FM services broadcast on digital radio 10



Incremental reach drives commercial revenues

537
613 679 702 719

740 715

2013 2015 2017 2019 2021 2022 2023

+33%

Source: UK Radiocentre, Feb 2023

UK radio advertising revenues, £ million
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Why DAB+?
 #2  Macro reasons
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Economics: distribution cost per service much lower than FM
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Regional site Metro site

FM DAB+

Annual cost to broadcasters of transmission per service1, US$k

Source: Total operating costs sourced from broadcasters and network operators
Note (1) Operating costs for DAB+ assumes 18 services on multiplex; opex includes site and tower leases, power, telco, maintenance, monitoring and 
support costs

-80%-80%
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Economics: distribution using new approaches to DAB+

Innovative, potentially lower-cost, approach

Can be based on open-source software

Smaller operators co-exist with other DAB 
services

UK: c.50 “small-scale” muxes on-air, c.200 
possible

Lowers barriers to adoption

o Small stations in developed markets

o New countries taking first steps
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Environment - receivers: DAB+ is the green solution
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https://www.bbc.co.uk/rd/publications/research-393-energy-footprint-bbc-radio-environment-impact-sustainability

• DAB+ consumes significantly less energy 
than FM

• BBC study: DAB 33% more efficient than 
FM

https://www.bbc.co.uk/rd/publications/research-393-energy-footprint-bbc-radio-environment-impact-sustainability


DAB+ is green radio
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DAB+ coverage 
as % of FM

DAB+ energy consumption 
as % of FM

BR 98% 26%

Antenne Bayern 99.7% 15%

Klassik Radio 78% 8%

Deutschland Radio 129% 31%

Source: Green radio - a Comparison of Energy Consumption on FM and DAB+: Bayerische Landeszentrale für neue Medien (BLM) and 
Bayerischer Rundfunk (BR), Germany

https://www.worlddab.org/public_document/file/1460/Report_Green-Radio_BLM_BR_E_Web.pdf?1636114991


Emergencies – DAB+ is resilient

• Broadcast radio - reliable in times 
of emergency

• Mobile services less robust

• Text and images as well as audio

WorldDAB Technical Committee 
working on ETSI specification 

for Emergency Warnings 
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In Europe, DAB+ is the core digital platform for radio
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February 2024:
RTVE Spain launches DAB+ in 
Madrid, Barcelona, Valencia, 
Sevilla, Murcia and Bilbao
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Africa, Middle East and Asia are assessing the opportunity for DAB+
Established
On the move
Trials

South Africa

Turkey

Brunei, Indonesia, Malaysia, 
Myanmar, Thailand, Vietnam

Algeria

Tunisia
Asia Pacific

Senegal

Saudi Arabia

Jordan, Oman, 
Qatar, UAE 
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Uganda

Ghana
Egypt

Azerbaijan, Uzbekistan, 
Mongolia

Bahrain

Kuwait

South Korea



Increased interest in Africa and Middle East
On the move

Trials

Requests for info

South Africa

Mauritania

Uganda

Senegal

Lesotho

Egypt

Kenya

Zimbabwe

Tanzania

WorldDAB 
working with 

ATU, AUB, 
AFRALTI and 

regional 
broadcast 

bodies

Djibouti

Namibia

Nigeria

Rwanda

Algeria
Saudi Arabia

Jordan

Ghana

Tunisia

Sudan

Bahrain, Kuwait

Oman, UAE, Qatar
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Launching DAB+
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Driving growth: the 5Cs
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Coverage Content Consumer 
devices Cars

Policy and regulation

Industry collaboration

Communication



The five Cs

• Coverage of cities, towns and road networks

• Compelling content proposition – stronger than FM

• Work with leading manufacturers and retailers

• Due to EECC, penetration will grow steadily (ensure coverage 
is good)

• Sustained promotion (on FM and other media) is essential

1
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3

4

5

Coverage

Content

Consumer 
devices

Cars

Communication
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Policy & regulatory levers play key role in successful launches of DAB+

Examples of policy / regulatory interventions

• In return for investing in DAB+ infrastructure, FM broadcasters can be 
offered automatic extension of FM licences – reduces risk of investment 
(UK)

• Rules about analogue broadcasting can be relaxed, e.g. regulations about 
advertising, formats, production – indirect reduction in costs (UK)

• Public funding can be used to support roll out of infrastructure – or 
promotion of DAB+ (France)

Renewal of FM 
licences

1

Relaxation of
regulation

2

Public funding

3
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DAB+ logo and branding tookit – freely available to download

https://www.worlddab.org/resources/marketing-dab-plus 
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https://www.worlddab.org/resources/marketing-dab-plus


DAB+ country marketing websites

https://www.worlddab.org/resources/marketing-dab-plus 
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https://www.worlddab.org/resources/marketing-dab-plus


projectoffice@worlddab.org
worlddab.org | @worlddab
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