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Individ. passenger vid. screens
Amazon Alexa

DVD player
Google Assistant

Android Auto
CD player

Media system
SiriusXM satellite radio

HD Radio
Very large dashboard video screen

Apple CarPlay
Dedicated WiFi

AM radio
Voice commands

In-dash navigation
Smartphone connector (AUX)

FM radio
Bluetooth

“Very Important” features among the 12% of those planning on
buying/leasing (or already bought) a new vehicle in 2024

For Buyers, Bluetooth Holds Its Lead, But Both 
AM & FM Radio Desire Increased Year-Over-Year 
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Core Radio Listeners Grossly Underestimate AM/FM Radio 
Listening (and Overestimate Spotify, SiriusXM, and Podcasts)
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SiriusXM Spotify Podcasts AM/FM Radio (any device)

*Actual Est. U.S. Respondents/TS20 Est. U.S. Respondents/TS24

*Among U.S. respondents, Jacobs data is estimated weekly 18+ U.S. population; 
actual Spotify/Podcasts are age 18+, courtesy of 2024 Infinite Dial from Edison Research; 

SiriusXM data among subscribers as of 4/24; Nielsen 18+ adults
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While Artist/Title is Table Stakes, Emergency and Real Time 
Alerts Are of Primary Interest in Car Dashboard Displays
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Timely advertiser sales/promotions
Logo for a store, service, or brand while ad is on

Phone number or website for store, service, or brand while ad is on
Small photo of the show/DJ/host you’re listening to

Upcoming features/guests/topics
Community events info.

Station contact info.
Name of the person being interviewed on a news or sports station

Small photo of the album w/ song you’re listening to
Phone/text info. for the next contest/giveaway & time it will happen

Year the song came out that you’re listening to
Name of show/DJ/host you’re listening to

Current game score
Artist/title of next song

Breaking traffic alerts
Breaking news alerts

Emergency weather info.
Current song title/artist

Among those with car dashboard having the ability to display
artist/title info., % “very interested” in each element
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Listen for on-demand programming
To win prizes

Sports
Charitable/community events

Music surprises
Traffic

Discover new music/new artists
Weather

Enjoy talk shows
Music curation

Escape pressures of everyday life
To be informed in an emergency
To be informed about the news

Get in a better mood
What’s going on locally

Keeps me company
Like to work with radio

Feel a connection w/ radio
In the habit of listening

Hear favorite songs/artists
DJs/Hosts/Shows

It’s free
Easiest to listen to in car

Of the Myriad Reasons People Say They Listen To Radio, the 
Idea It’s Easiest To Listen To In Cars is Always At/Near the Top

Among those who listen to AM/FM radio, % who say this is a main reason they listen
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