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History 

Feb ‘11: public broadcasters: 

 license digital broadcast extended till September 2017 

 

Apr/Jul/Aug ‘11:  commercial broadcasters:  

 FM licenses extended and new licenses for digital 

broadcast granted till September 2017 

 

Oct ‘11: commercial broadcasters signed: 

 cooperation agreement to jointly operate the multiplex (11C) 

  

 

  

Autumn’11: public broadcasters: started the tender on 12C (DAB+) 

 

Spring‘12: public broadcasters: 

 signed agreement with KPN to distribute the programs on 

12C 
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History 

June ’12: public & commercial broadcasters: 

 signed memorandum of understanding with intention to 

jointly bring the introduction of Digital Radio+ to a success. 

 Working together on technique, marketing/pr together with 

the Ministry of Economic Affairs 

 

March ‘13: commercial broadcasters: 

 signed agreement with Broadcast Partners to distribute the 

programs on 11C 

 

Sept ‘13: commercial broadcasters & public channels:  

 launched digital radio+ 

 

Oct ’13: public broadcasters: switched from DAB to DAB+ 
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Coverage 

• Outdoordekking 
• Current: 40% surface NL 
• 68% bpopulation  

Beginning of  2014: Outdoor coverage >95%  September 2013: Coverage >95% 

Commercial Broadcasters 
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1st of September 2013 

NEW 
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1st of September 2013 

Digitalradio.nl 

Facebook 

Twitter 
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…In the meantime 

 

Public broadcasters 

 

Commercial broadcasters 

  

RAB 

 

& 

 

the Ministry of Economical Affairs  

 

worked on: 

the marketing communication plan & funding 
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…Outlines communication plan 

Targetgroups:  

1. Listeners 

2. Distribution market: Retailers/manufacturers/automotive 

3. Advertisers/media agencies 

4. Employees, stakeholders 

 

Goals & Timing: per targetgroup have been put in place 

 

Proposition: Radio as you know it and more+++ 

 

Resources: our own and third parties 

 

 

Budget: > 4,5 mio euro 

 

10 



Planning 

November 2013: Subsidy application 

     Communication briefing / Pitch 

 

December 2013: Go “concept” 

 

Januari 2014:   Expand network Public Broadcasters 

     Retail/Manufacturers day 

     development campaign 

 

February 2014:  1st flight campaign 

 

June 2014:   2nd flight campaign 

 

October 2014:  3rd flight campaign 

 

2014:    ongoing attention own recourses  
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… the movie 
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…On to the future! 
 

13 


