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Introduction

Connecting the World — from Australia

»Radio & in car listening work together

b > Build relationships through contact & workshops

» Think globally and act locally

What’s in it for the Automotive Industry

»>Incentives, promotion and airtime
»Emergency information via DAB+
»Real time traffic & parking information




Radio Listening Healthy & Popular

Radio Listening in the Region

Radio % Reach of Population - Weekly
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Time Spent Listening to Radio Growth

Time Spent Listening to Radio — Weekly (hh:mm)
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Where People Listen to Radio

In car listening continues to grow

Place of Listening (% all Listening)
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Broadcast and Internet
Internet cannot duplicate 1 to tens of thousands or

hundreds of thousands at the same time — but internet
and streaming are part of the future of radio
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Vehicle Manufacturers Key Stakeholders
34% of listening is in the car

Radio in the car reaches 60 % of Australians each week

Car 34%




Response to DAB+ in Australia

Nearly 1.4 million people or 10.7%
of radio listeners on DAB+

1002,966 digital radios sold in
tough retail climate to Q3 2012

TSL to DAB+ already double that
of Internet Radio

<_ - "l penetration by 2013

Nielsen ratio ratings — all people mid — mid Survey 4, 2012
**Source: GFK MarketScope Q 32012 PwC Adoption Forecast Report June 2012




Digital Radio Awareness Campaign

Early 2009: ‘Digital Radio is coming’ teaser
Generic campaign: Promoting key features; better sound & more stations

Retail campaign: Father’s Day campaign with retail tag

Get Dad a Digital Radio Get A Dlgltal Radio
for Father's Day

up to 20 brand new radio stations

[m for your nearest retailer go to...




Ongoing Marketing
Demonstration Kiosks, Press, Taxi Backs, Discount Offers,
Brand Ambassadors
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Digital Readio Is free. Listen to your favourite AM
and FM commercial stations plus ABC, SBS and so
much more! DAB+ Digital Radio is available in
digitairadioplus.comau Sydney, Melboume, Brisbane, Adelaide and Perth.

Ask your local retailer




Radio Industry Support for Vehicle Manufacturers

H Automotive Workshops

Product testing

Bonus airtime on radio




DAB+ Indoor & in car Coverage

High Powered TV

Very low power fillers
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FIELD
STRENGTH

Urban Indoor &
Vehicle

Suburban Indoor &
Vehicle

Vehicle
Only
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World First On Channel Repeater

Developed & tested in Australia for use world-wide




DAB+ Vehicle Antenna Placement

Testing & results shared with automotive industry

The ideal antenna is
probably a 1/4 wave
antenna mounted in the
centre of the roof.




DAB+ In Vehicles

Three pronged approach

Factory fitted
by all vehicle
manufactures

Self fit —
adaptors or
mp4 aux

Aftermarket
product
professionally
installed




Vehicle Manufacturers with DAB+ I1n Australia

Make sure your next vehicle
has a DAB+ digital Radio.

Available as standard

D owus Swino

TOYOTA

Available as options

Check www.digitalradioplus.com.au for aftermarket solutions.




What's in it for vehicle manufactures?

Robust and reliable signal with
more choice of content.
s ) Real time traffic information.

Real time emergency
information and warnings.




DAB+ Toyota Promotion

Five Toyota cars with DAB+ given away to listeners

&D CAMRY ATARA

ovorA

Win one of Australia’s

Camry AtaraSL ‘/ﬁeﬁ
best sounding cars

model shown TOTA

Now with - Camry HL (‘%

; digital Tadio model shown TOVTA
Built by Australians, Aurion V6 Presara ()

~ for Australians. madelshown’ TOYOTA

Celebrate digital radio with the stars, 24" August
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Further Information on DAB+ Australia

Digital
Radio

digitalradioplus.com.au

it's radio as you
know it, plus...

www.digitalradioplus.com.au




