Internet Media Device Allilance

Guides you to the future of Internet radio

Steve Tomlinson, Automotive Working Group November 14, 2012



Mission Statement

“To develop and promote a set of open,
Interoperable standards and device
profiles to maximise the growth of a global
consumer market in internet-connected
media devices”

()



IMDA Activities

* |dentify critical needs of the Internet
radio/connected device marketplace

* Develop and issue guidelines and
specifications to meet these critical needs

* Develop implementation tools as
necessary
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Accomplishments

IMDA Broadcaster Service ldentification

®  Standard issued. v2.2 now published

¢ Key Station ID data (hname, stream URL, logo, etc.) + podcasts, schedule
data, non-IP broadcast transports, RadioDNS referencing.

Central Discovery Service (CDS)

¢ Discovery mechanism (making metadata available for aggregators and
keeping metadata current) Now live.

Device Profiles

IMDA

®  Device Profile 1: “Plays Internet Radio” (+ certification program) e
INTERNET

o Device Profile 2: “Rich Audio”. RADIO

¢ Automotive Profile 1: in industry review (Part 2 in Dratft)
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@ Internet Media Device Alliance

Internet Radio for the Car

IMDA Auto Profile 1

IMDA Auto Profile Automakers Broadcasters

adl Part 1: Baseline Requirements =d Baseline Plantform Select stream format compatible
with Baseline Media Player

Baseline Media Player

 Auto Suitable Ul Confident stream will play on all
* Play live audio streams — IMDA Profile 1 Certified platforms

« Station directory updates
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IMDA

~ IMDA Auto

T Part 2: Optional Enhancements Profile 1 Certified 'NEEE?“:ET

I For Listener:
« Service following Familiar and reliable
* Universal dial baseline service

* Usage data for broadcaster

¢ Podcasts/on-demand shows ; —
* Surround sound S Brand Differentiation

*DLNA
* RadioVis and RadioTag Differentiation Examples: For Listener:
¢ Ad insertion platform « IMDA Optional Enhancements —— Branded and compelling

differentiated service

« Branding of the experience
* User interface
* Convenience of use \

* Reliability of the experience .
Some differentiation options B 2 ¢ Customer service

* Sound quality

* Product design
* Navigation hierarchy
* Special features




IMDA at CES

Please save the date for our annual Forum at CES!

DATE: January 10, 2013
TIME: 8:00am-12:00pm
LOCATION: Embassy Suites Hotel,
3600 Paradise Road, Las Vegas

CONTACT: www.imdalliance.orqg

claudia.jablonski@imdalliance.org

()


http://www.imdalliance.org/
http://www.imdalliance.org/
mailto:claudia.jablonski@imdalliance.org
http://www.imdalliance.org/

