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Introduction 

                DAB+ – Successful Rollout  

 Regulation and rollout strategy 

 Key elements for success 

                 Launch & Marketing  

 Step by step marketing  

 Key stakeholders & consumers   

 



      

All of Industry Approach 

Commercial 
broadcasters 

Public or 
Government 

stations 

Community 
stations 



Free Spectrum for incumbent 
broadcasters 

No restriction on use of spectrum 
or formats  

No new licences for 6 years or 
more  

Spectrum, Spectrum Spectrum 



First option to own and 
operate multiplex 

DAB+ shared multiplex 
costs 

Financial assistance for 
regional broadcasters 

Cost Modelling  



Goals for Coverage 
. 



Single High Powered site 
(typically 50 KW ERP) to cover 
each city. 

Low powered on channel 
repeaters (10 W – 1000 W 
ERP) to provide enhanced 
coverage where needed. 

Coverage Solution 



All of industry approach  

Free spectrum for incumbents  

No restriction on use of spectrum or formats  

No new licences for 6 years or more 

First option to own and operate multiplex 

DAB+ shared multiplex costs 

Financial assistance for regional broadcasters 

Summary  



Launch &  Marketing DAB+  



Receiver Manufacturers  
 

http://www.pure.com/


 Retailer Support 



Digital Radio Brand 



Digital Radio Website 

www.digitalradioplus.com.au 



Digital Radio Awareness Campaign 

Early 2009:   ‘Digital Radio is coming’ teaser 

Generic campaign: Promoting key features; better sound & more stations 

Retail campaign:  Father’s Day campaign with retail tag 

Online banners to support the radio campaigns 



Radio United 

06/08/09 

Copyright © Commercial Radio Australia Ltd 2009 

Australian Prime Minister 

Julia Gillard 



Demonstration Kiosks 

                Demonstration Kiosks Rollo  

  10 major shopping centres in 5 cities 

  Interactive digital radio display 

 

                 Retailer Support   

 Discount voucher  

Digital Radio Plus Branding    

 



Print & Taxi Backs 



Digital Radio Ambassadors 

                On Air Presenters  

  Provided with a digital radio 

  Talk about features & benefits  

 

                 Viral Marketing   

    80% would recommend to a friend  

  Extend reach  

 



Sales Data  

Radio Ratings 

Consumer Research 

Mystery Shopper  

       Research & Data

http://www.digitalradioplus.com.au/files/uploaded/file/INDUSTRY/DVDs/compressed_ENGLISH_DRPLUS 2011 DVD.wmv


 Response to Digital Radio  

Over 1 million people listening*  

745,000 digital radios  sold to the 
end Dec 2011 in tough retail 
climate ** 

TSL to DAB+ double that of Internet 
Radio 

More than 115 different DAB+   
receivers on sale in 800 retail stores 

* Neilsen ratdio ratings – all people mid – mid Survey 1 2012 

**Source:  GFK MarketScope report 2011   



 

Summary  

  

1. United industry approach 

2. Retailers & Manufacturers Advisory Group 

3. Affordable receivers 

4. Variety of retailers stocking receivers 

5. Marketing & PR strategy to raise awareness 

6. Website 

7. Ad campaign 

8. Launch Event 

9. Research & Data  

10. On going marketing 

 

 



Radio as you know it…PLUS 

www.digitalradioplus.com.au 


