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Today, it’s the very definition of radio that’s reinventing itself to include all 
audio content. 

Radio is defined by the content that can be listened to live, on-
demand, or digital-first on any number of devices. 



Note: Survey results at  EU level represent  a w eighted average across the 27 EU Member States, 
applying official populat ion figures provided by EUROSTAT.
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NET TRUST INDEX = 
‘% of  people who tend t o t rust ’ – ‘% of  people who tend not  t o t rust ’

AVERAGE NET TRUST IN LEGACY MEDIA = 8
AVERAGE NET TRUST IN ALL MEDIA = -9

AVERAGE NET TRUST IN ONLINE MEDIA = -34
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EU NET TRUST INDEX
(2022)

Source: EBU based on Standard Eurobarometer 96.
EBU Media Intelligence Service – Trust in Media 2022

https://europa.eu/eurobarometer/surveys/detail/2553


NET TRUST INDEX = 
‘% of  people who tend to t rust ’ – ‘% of  people who tend not  to t rust ’

AVERAGE NET TRUST ACROSS THESE INSTITUTIONS = 0
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level represent  a w eighted 
average across the 27 EU 
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official populat ion figures 
provided by EUROSTAT. 
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TRUST IN MEDIA vs. TRUST IN OTHER INSTITUTIONS
(EU Net Trust Index, 2022)

Source: EBU based on Standard Eurobarometer 96.
EBU Media Intelligence Service – Trust in Media 2022

https://europa.eu/eurobarometer/surveys/detail/2553


Radio continues to reach the majority of European citizens every week. In 
2022 the average weekly reach of radio in Europe was 84% among 
all citizens and 76% for 15 to 24-year-olds.

Europeans listen to close to two and a half hours of broadcast radio 
daily, while young Europeans listen to just under an hour and a half.

Radio is still the most widely consumed medium worldwide, and the 
strongest growing demographic for spoken-word audio is 13 to 24-
year-olds.
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