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Share of Commercial Audio

M Live Radio

B On-demand music (free with ads)

m Podcasts (non BBC)

Source: RAJAR MIDAS Summer 2022
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Total commercial radio reach has grown

Commercial radio has added 5m listeners (+15%) since 2012 — and now reaches 38.2m listeners each week
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Total commercial radio hours have grown

Total listening hours for commercial radio have grown 17% since 2012

All Commercial Radio (Hours)
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Digital only stations have helped grow hours

Listening to digital only stations more than doubled since 2012 (+150%) — now accounting for 17% of hours

All commercial radio - digital only and all other
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Radio is the most trusted source of news

Radio
TV

Digital newspapers
Print newspapers

Social Media

Source: Radiocentre/ Differentology (2020)



Radio is the most trusted medium in Europe

Written press
Internet

‘ Social networks

Country not included
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