
Aud io Ma rke t Dis rup tion in  G e rm a ny
10  y e a rs  of DAB+ - a  De c a d e  of ‘Ra d io Re v olu tion '

Erwin Linne nba c h | C EO TEUTOC AST | 09 .11.2021



2

Tod a y DAB+ in G e rm a ny is  not jus t a  te c hnic a l e volution…

…it is  a ls o a  true  ra d io b us ine s s  re volution!

A n d  it ’ s  h a p p e n in g  tw ic e !



Sta te wid e DAB+ in North Rhine - W e s tpha lia
18  m illion inha b ita nts  ( la rg e r tha n 21 of the  27 EU c ountrie s )

DAB+ e na b le s  na tion w id e  a nd  ne w  s ta te w id e  ra d io 
b roa d c a s ting

Na tionwid e  DAB+
8 2 m illion inha b ita nts



Na tionw id e  DAB+ in  G e rm a ny

• On a ir s inc e  Aug us t 20 11
• 13 c ha nne ls

• On a ir s inc e  Oc tob e r 20 20
• 15  c ha nne ls

94 %
Te c hnic a l re a c h (m obile  outdoor)  

The  firs t DAB+ pla tform

The  s e c ond  DAB+ pla tform

83 %
Te c hnic a l re a c h (m obile  outdoor)  

 Pr ior  to 20 11,  n a tion w id e  r a d io d id  n ot e x is t  in  G e r m a n y !

 p ub lic  &  c om m e rc ia l 
ra d io b roa d c a s te rs

 C om m e rc ia l ra d io 
b roa d c a s te rs  only

( Exc e p tion: the  p ub lic  ra d io b roa d c a s te r De uts c hla nd funk)



S ta te w id e DAB+ in  North  Rh in e - W e s tp ha lia

DA B + its e lf is  a  d is ru p tiv e  c h a n g e  in  
th e  NR W  ra d io m a rk e t!

• On a ir on 29 . Oc tob e r 20 21
• 16  c ha nne ls

The  s e c ond  DAB+ pla tform  in NRW , 
but the  firs t for c om m e rc ia l ra d io 

89 %

Te c hnic a l re a c h (m obile  outdoor)

The  ra d io- d e s e rt will turn into a  ra d io- pa ra d is e

 The radio landscape in NRW before: one public radio (WDR), 
40+ local radio stations (FM only) 



C on s ta ntly  G row in g  Nu m b e r of DAB+ Hou s e hold s  
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Politic a l 
ta ilwind :

Sinc e   e nd  of 20 20 , 
a utom obile  
m a nufa c ture rs  a re  
re q uire d  by EU la w to 
outfit ne w ve hic le s  
with ra d ios  c a pa ble  of 
re c e iving  DAB+ 
broa d c a s ts .

Im p orta nt ind us try p la ye rs  a re  
involve d  to b uild , m a na g e  a nd  
op e ra te  the  ne w DAB+ 
p la tform s

Numbers in percent:
Basis: 39,676 / 39,866 / 40,072 / 39,372 / 39,672 / 40,219 / 40,350 / 40,684 / 40,768 Mio. households in Germany

At le a s t one ra d io-
d e vic e

SATC a b leIP- ra d io d e vic e s

FM /  a na log

DAB+



The  G e rm a n ra d io m a rk e t s inc e  19 8 6

 Foc u s  on loc a l a nd  re g iona l ra d io m a rk e ts

No na tiona l bra nd s No m a rke t- d rive n m a rke te rs  

No re a l ra d io c om pa nie s
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1. Fin a lly  n a tion a l b r a n d s !

• Es ta b lis hm e nt of na tiona l b ra nd s , p rog ra m s  a nd  m a rke t- d rive n p la ye rs

• Sp e c ia l inte re s t p rog ra m s  a re  m a king  c om m e rc ia lly s e ns e  only on a  
na tionwid e  b a s is  

W hy  W E inv e s t in  ra d io NOW

Germany's sports ra dio Germany's ra dio for women Germany's ra dio for drivers
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2.   Fin a lly  r e a l n a tion a l r a d io c om p a n ie s

• C om p le m e nt of the  loc a l /  re g iona l orie nte d  c om p a nie s  b y ne w 
na tionwid e  p la ye rs , inc lud ing  m a rke t- d rive n m a rke te rs

W hy  W E inv e s t in  ra d io NOW



10

• Ble nd ing  line a r d ig ita l ra d io ( b oth te rre s tric a nd  online  /  m ob ile )  with the  ne w d ig ita l 
world  of online , m ob ile , voic e , s oc ia l m e d ia , e tc .

An e xc iting  ne w op p ortunity for m a rke te rs  a nd  a d ve rtis e rs  to g e t in touc h with a ud io 
b ra nd  c om m unitie s

W hy  W E inv e s t in  ra d io NOW

S p e c ia l- In te res t ta rg e t 
g rou p s

• Mob ility

• Sp orts

• W om e n

1:1 c on ta c ts  v ia  on lin e ,  
m ob ile ,  v oic e ,  s oc ia l 
m e d ia ,  e tc .

M e d ia

C on ta c ts

3 .  Fr om  r a d io b r a n d s  to a u d io b r a n d s
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W e  c r e a te  lis te n e r 's  c om m u n itie s  a n d  tr a n s for m
th e m  in to fa n s ,  u s e r s  a n d  c u s tom e r s !



The  re v olu tion  in  G e rm a ny 's  ra d io m a rk e t…

… is  s pa rke d  off!
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