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Market Disruption in Germany
of DAB+ - a Decade of ‘'Radio Revolution'

Erwin Linnenbach | CEO TEUTOCAST | 09.112021

bt 1 ' I T T B



Today DAB+ in Germany is not just a technical evolution...

.itis also a true radio business revolution!

Andit’'s happening twice!
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DAB+ enables nationwide and new statewide radio

@ broadcasting

smart raudio

Nationwide DAB+ Statewide DAB+ in North Rhine-Westphallia
82 million inhabitants 18 million inhabitants (larger than 210of the 27 EU countries)




@ Nationwide DAB+ in Germany

The first DAB+ platform

» public & commercial

radio broadcasters
e Onairsince August 2011 Technicalreach (mobile outdoor)
* 13 channels

The second DAB+ platform

> Commercialradio )
broadcasters only 83 %

’ On d ir Since OCtOber 2020 Technicalreach (mobile outdoor)

* 15 channels

> Prior to 2011, nationwide radiodid not existin Germany!

(Exception:the public radio broadcaster Deutschlandfunk)



@ Statewide DAB+ in North Rhine-Westphalia

The second DAB+ platform in NRW,
but the first forcommercialradio

* Onairon 29.0ctober 2021
* 16 channels

Technicalreach (mobile outdoor)

DAB+itselfis a disruptive change in
the NRW radio market!
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The radio-desert will turn into a radio-paradise

- The radio landscape in NRW before: one public radio (WDR),
40+ local radio stations (FM only)




FM/ analog

+17%

t

IP-radio devices Cable

Numbers in percent:

Basis: 39,676 / 39,866 / 40,072 / 39,372 / 39,672 / 40,219 / 40,350 / 40,684 / 40,768 Mio. households in Germany

Politicall

tailwind:

Since end of 2020,
automobile
manufacturers are
required by EU law to
outfit new vehicles
with radios capable of
receiving DAB+
broadcasts.

+

Importantindustry players are
involved to build, manage and
operate the new DAB+
platforms

smart raudio
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smart raudio

The Germanradiomarketsince 1986

X X

No national brands No market-driven marketers

No realradio companies

= Focus on localand regionalradio markets



Why WE investin radio NOW

smart raudio

1. Finally nationalbrands!

Establishment of national brands, programs and market-driven players

Specialinterest programs are making commercially sense only on a

nationwide basis
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DEUTSCHLAND

Germany's sports radio Germany's radio for women Germany's radio for drivers
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smart raudio

2. Finally realnationalradiocompanies

* Complement of the local/ regional oriented companies by new
nationwide players,including market-driven marketers

RAUDIO:BIZ

smart raudio hear commerce



Why WE investin radio NOW

3.From radiobrands toaudiobrands

* Blending linear digital radio (both terrestric and online / mobile) with the new digital
world of online, mobile, voice, social media, etc.

An exciting new opportunity for marketers and advertisers to getin touch with audio
brand communities

smart raudio

Media
7 gSpecial-Interesttarget
LJ
groups
* Mobility
RAUDIO:BIZ . Sports
* Women
Contacts
o . . )
hear commerce a® llcontactsvia online,

m obile, voice, social
m edia, etc.



We createlistener'scommunities and transform
them intofans, usersandcustomers!

smart raudio




..is sparked off!
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