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Digital = Risk?



Digital = Opportunity



2009



London 2009 – Analogue Services



• Major commercial radio companies are privately 
owned -less susceptible to share market pressures

• Lightest possible regulatory environment for digital 
radio

• Sustained and committed industry promotion of 
digital radio to listeners - including the benefit of 
"more choice"
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London 2009 – Analogue Services



London 2018 – Analogue and Digital Services – Current Station Names Shown



London 2018 – Analogue and Digital Services – Ordered by Time Spent Listening
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20% of stations
70% of listening
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Digital listening figures are averaged across all stations (52%)

20% of stations
70% of listening



9.9m2.3m 0.6m





1.1m0.5m 0.1m





4.7m0.9m 0.8m





London 2018 – Analogue and Digital Services – Grouped By Ownership



Company Digital + 
Analogue

Analogue Digital Boost

BBC 44.2% 38.0% 16.3%

Global 27.5% 22.8% 20.6%

Bauer 15.7% 11.4% 37.7%

Wireless 2.6% 2.0% 30.0%

The Digital Boost
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