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ABC = Big audiences, big moments
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The ABC’s
Indo-Pacific footprint
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More
content,
services and
platforms...
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In 2017

the ABC cost 9.7 cents per
person per day and delivers..

)@ s

KINEWS -fjwcrﬂwd I'.lnnban

And more...

m

|
leRT"lr

muoa o

DIGITAL .‘*"C_

And mere...
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Full-time equivalent Employees

..at a lower
cost than 30
years ago



Population Density 1km2 Grid - August 2011
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Population Density 1km2 Grid - August 2011

. xR o A
0MRadio Darwin winfe ' vest, ,
:“"'; b3
J L"’:"’r"‘/ !
'3’\« h,x‘}* * Kathering’- ‘ \ M
¢ Kunanurra h:N
X ] ): ’
¢\ [N / e :Cairns
,* Broome
7 [ \}x
‘ . \Townsville
L * Mtlsa ‘,\!&
/j ® Karratha | b "Mackay
i : i \ °
1 | Alice Springs ?
L/ \ i 1 Longr.each + 3‘
\ i, Rockhampton
{ ‘ . ~ GIadstone
A4 \‘ * , Bundaberg
"‘q\‘-‘j‘ § | "‘_//
Wy ( * Maroochydore
\ | Toowoomba  * @ Brisbane
} L]
‘ e .~ Gold Coast
» Geraldton . [ vE s
\ Kalgoorlie “ ) Lismore
7 - BrokenHill g o Coffs Harbour
¥ "Pt Augusta ‘ .
Perth '@ Wagin “‘ g /* bt pirie .« opt Macquarie
| « Wag B ’ 4% ) o . ENewcastle
i o/ Pt Lincoln % & 1 Ohs ) rna
Bunbury | b Esperance Adelaldte'de '® Lk i a. Sydney
sy | : . WoIIongong
) Albany . canberra . Nowra
Population per square kilometre H°r5ham . a / Canberra
Mt Gambier 5 ‘e $ Bega
- More than 8000 Warrnambool e A& o a 2
I 5000 - 8000 0 500 1,008"eoume 7 onwe
- i
| I | Burmec‘ e ‘%
- 2000 - 5000 Kilometres \. 77, Launceston
[ 500 - 2000 N 3
Hobart

|:] Less than 500

\ No population

Source: Census of Population and Housing 2011,
Australian Bureau of Statistics
© Commonwealth of Australia, 2014



Ways of Listening to ABC Radio
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/ABC Digital Products\ 4 Radio Aggregator N
streaming Apps
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listen Player/
. websites &
D BV Icn Apps
Double | /’3 Q D G
\_ J '/  \ &ABCJazz J - \

DAB+ Digital Streaming via

Digital Radio TV sets the Internet (websites & apps)

( PS ) Podcast downloads via ABC Digital
I products and 3" party services
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AM/FM, DAB+,
IP audio

Local talk

Ideas/ Talk

Classical music

Youth music

0INEWS

Rolling news



AM/FM, DAB+, DAB+,
IP audio IP audio*
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Local talk Classical music Youth music Rolling news

J CI e Grandstand
Ideas/ Talk Jazz* Alt rock/pop* Sport
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ABC

Jazz

Latest

Thursday Night Live

The acclaimed Dutch saxophonst Yuri
Honing visited Australia in 2018,
sharing his latest project ‘Goldbrun

with Australian audiences. ABC Jazz

recorded his set at the recent

Vangaratta jazz

ar it in full on this e

THURSDAY NIGHT LIVE

Jessica Nicholas

Organis

oey DeFrancesco de

s into

the spiritual side of on his new

album, In the Key of the Universe’, with
aband that includes saxophone giant

(and spiritualjaz

2 ploneer) Pharoah

Sandes

5. Hear it and more in this

episoc

JESSICA NICHOLAS

Home Cooked

The Australian/Indonesian pianist
Francesca Prihasti is now based over in
New York City - and she's been busy

stateside recording a n bum

Titled '‘Adriana, the CD fea

sie Nic

tures fellow

ardanega and a host of US

talwarts Hear it and more

HOME COOKED

Vinyl Sides

The late John Aberc
for this week's

to share some of hi

recordings capture

guitarist is heard in

contex

jan Hammer

icon Ralph Towner

VINYL SIDES

set. We've hit the crates

 including with keyboardist

with fellow guitar

More choice
for listeners

rombie is the focus

s carliest
d in the ‘70s. The

A number of
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Connection with
community

Bringing together regional
and urban country
listeners

Range of styles within
country music genre
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More music — the triple j family

Primary brand - targets 18-
24 year old

For audiences who still
love music — but are
too old for triple j!

- tnplej Emerging musicians and the

—\“ UnleThed music industry
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Double J

Presenters
Campaigns

Events



\__/ trplej
-{‘j unearthed

A community for
music lovers, music
makers and the
music industry
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ABC
GRANDSTAND

Live sports
coverage

Key events eg
Commonwealth
Games, Cricket

Sports talk



Cross promotion
across
platforms

GRANDSTAND

- SUMMER




Weekends — new voices




ABC Extra — pop up events
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00@ | ABC Extra
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DAB+ station for 0-5 years

App

Digital first podcasts
Partnerships and collaborations

Co-listening experience

Kids News bulletin Imaginative play — world of
science



Ingredients

for success

Ei

Unique audience proposition
Presenters

Multiple touchpoints — web,
app, social etc

Community connection
Events

Content initiatives
Partnerships

Value to the Australian audience
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