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From The FM Switch-Of
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1.NRK: 99,5 % coverage

Criteria
Analogue
Switch:oft

2.Commercial radio: 90%coverage
3. Added value of digital radio

4.50% of dally radio listeners must
use digital platforms
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Why a DSO?



SHARE OF HOUSEHOLDS WITH ACCESS TO DAB
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Newspapers 46%

Source: Daily use of newspapers, radio, TV, text-TV and internet, 1961-2016/2017.
Data from Consumer & Media (C&M) 1994. The Multichannel Society (Lundby & Futseeter, 1993)
Fragmentation of the media landscape and audience sub groups (Futseeter 1998).
Mobile content: all Norwegian mobile issues measured in C&M, incl newspapers, TV and others.



RADIO PLATFORM IN DAILY USE
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Digitization of newspapers and television
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Digitization of radio
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Radio Is...
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NRK radio stations 1993 -

Key questions prior to developing new content:

What is happening in other countries?
What is missing in the Norwegian market?
How can we create an even better public service?




NRK radio stations 2014

=== K@+

25 40 55 70
yrs yrs yrs yrs
25.06.2018



Public radio content

* News

 Documentaries

« Music of all genres

* Entertainment

e Culture and arts
 Childrens’ programming

» Content for youth and young
adults

« Radio drama

- Regional programming
- Debate and conversation
- Travel news and regional

service

- Sports — elite and grassroots
- Programming for minorities

and minority languages

- Coverage of national and

regional events



Public radio content on FM: three stations
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Schedule for NRK P1, NRK P2 and P3 in 1995




Public radio content on DAB+: 15 stations
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15 truly national stations
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A new radio market




DAB+ means no gatekeepers

* Broadcasting is independent of ISPs
and other middle men
* The licence fee means:
* The content Is already paid for
* The distribution is already paid for

* Responding to local, regional and
national emergencies ourselves!
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(or 253mill ZAR or 16mill€)
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15 DAB+: 1067tx

~170mil NOK

(or 290mill ZAR
or 18mill€ per year)

1 FM station was only slightly cheaper than 8 DAB+
DAB+: ~ 30 mil NOK (or 50 mill ZAR or 3mill€ per year)
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Results

(So far)




HOUSEHOLD ACCESS TO DAB - DEMOGRAPHICS
SHARE OF HOUSEHOLDS WITH DAB-ACCESS

Shut-off region 6: Troms, Finnmark

Shut-off region 5: Dstfold, Vestfold, Oslo, Akershus

Shut-off region 4: Sogn og Fjordane, Hordaland, Rogaland,
Agder

Shut-off region 3: Telemark, Buskerud, Hedmark og Oppland
Shut-off region 2: Trendelag, Mere og Romsdal

Shut-off region 1: Nordland




Share %

"big five"; 64,4

"new stations": 35,6

year 2012 vyear 2013 vyear 2014 year 2015 vyear 2016 year 2017 vyear 2018




AD REVENUES STABLE

TROUGHOUT DSO

REVENUES. NORWEGIAN RADIO MARKET
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Week 1 —23
Weekly reach (000)

4500

4026 4053 4048 3978
4000 3844 3871 o —e— — e 3805

3500

S —
3000 \

2500

2000
1500
1000

500

year 2012 year 2013 year 2014 year 2015 year 2016 year 2017 year 2018

—e—Total Radio =——NRK Total =——=Kommersiell Radio Total



ar 2014

ar 2013

ar 2012
ar 2017
ar 2018

ar 2015

ar 2016

— e

90
80
70
60
50
40
30
20
10

0

Acumulated reach each year up to pr 7th June.

Radio total

100

9°9
9°¢
‘S°0€
'S°Le
‘SvC
‘S°T¢
‘98T
'qqT
ST
‘56
‘9’9
ERS
7°0€
VLe
e
'TC
78T
et
e’
7’6
79
a3
€TE
€8¢
RT4
e
‘€6t
€91
€ET
€0t
€L
R%
€T
LT
cre
CTe
8l
K1)
a
6
¢'9
e
TTE
‘1°8¢
T4
‘Tce
‘T6el
‘19T
TET
‘0T
A
TV
TT






Thank you

jorn.jensen@nrk.no



