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Introduction 

• Where does DAB+ stand today ? 

• Why radio needs DAB+ 

• Looking forward to 2018 
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A digital radio wave is moving across Europe 
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Today, DAB activity across most of Europe 

UK 

Norway 
Sweden 

Germany 

France 

Spain 

Italy 

CH 

NL 

Bel 

DK 

Poland 

Czech 

Austria 

Ireland 

Portugal 

Slovakia 

Hungary 

Finland 

Estonia 

Latvia 

Lithuania 

Trials 

Croatia 
Serbia 

Greece 

Slovenia 

Established markets 

Regular services 

Romania 

Bulgaria 



5 

Not just a European story 
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• “Digital Switch Over” (DSO) now a reality in Norway; Switzerland in 2020 

• Almost 50% of radio listening is digital in the UK 

• 2nd National multiplex announced in Germany 

• DAB+ « Arcs and Nodes » strategy in France 

• Thailand, Malaysia, Indonesia and Laos have chosen DAB+ 

• Most countries with DAB+ services are extending coverage 

• A record 60 million receivers (cumulative) have been sold, with a staggering +43% growth for line fit (automotive) 

2017 – a busy year for digital radio  
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Radio needs DAB+ 
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New ways of listening 
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Competition is intense 

Services and aggregators 

• To secure its future, radio needs to  

- innovate 

- retain its independence 
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New connectivity in cars 
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National radio services 
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National radio services 
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*  Will double in next 12 months with launch of second national multiplex    Source: WorldDAB 

What does DAB+ offer : up to six times as many services 
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• Consistent messages to the listeners, ran simultaneously cross media 

- UK - love radio, go digital was introduced in 2012 as the single minded message behind digital radio 

communications. Mid-2014 : specific car messages added. Website: http://getdigitalradio.com/  

- Australia : promote and educate listeners about the key benefits of DAB+ digital radio and to encourage them to 

purchase a device in-store or online. Website : http://www.digitalradioplus.com.au/  

- Germany : “DAB+. More radio”. Create awareness, strengthen the sales of receivers, DAB+ means digital broadcast 

radio.. Website : http://digitalradio.de  

• Create emotionally compelling reasons for considering digital radio and communicate the key benefits: 

- additional content 

- ease of use 

- crackle-free digital sound 

- free to air 

- easiness to upgrade the car radio to enjoy DAB 

What does DAB+ offer : marketing to listeners 

http://getdigitalradio.com/
http://www.digitalradioplus.com.au/
http://digitalradio.de/
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What does DAB+ offer : benefits to listeners 

Add IFA pic  

Add marketing advert – UK and others from dropbox 
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Media 

plurality 

DAB+ delivers benefits for society 

Reliability in 

emergencies 

Lower costs and 

emissions 

Spectrum 

efficiency 

Enhanced traffic 

information 

Free to air / no gatekeeper 
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Looking forward to 2018  
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Good news – many broadcasters already love digital radio 

• Opportunity to  

- extend brands 

- launch new services  

- grow audiences and revenues 
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Others are more concerned 

1. How do I control my costs? 

2. Will I lose listeners? 

3. What about receivers? 
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Successful strategies of established markets 

Infrastructure 

sharing 

Public private 

partnership 

1 

Government 

support 

Funding or other policy 

initiatives 

2 

Regulatory 

incentives 

FM licence renewals 

Relax ownership rules 

3 



20 

Concerns 

1. How do I control my costs? 

2. Will I lose listeners? 

3. What about receivers? 



21 

83.4 

84.9 

87.2 

81.4 

80.0

81.0

82.0

83.0

84.0

85.0

86.0

87.0

88.0

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily reach in % 

All

Youth

85.6 

84.9 84.9 

81.4 

80

81

82

83

84

85

86

87

88

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily reach in % 

All

Youth

151 150 
145 142 140 

101 104 
98 

92 
88 

80

100

120

140

160

180

200

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily listening time in minutes 

All

Youth

181 182 

169 171 
162 

157 157 156 159 
151 150 

145 142 140 

118 

131 
124 123 

113 
109 108 

104 
108 

101 104 
98 

92 
88 

80

100

120

140

160

180

200

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily listening time in minutes 

All

Youth

 

Is radio in good health? (Source: EBU) 

-7.2% 

-12.8% 

-22.6% 

-25.4% 



22 

83.4 

84.9 

87.2 

81.4 

80.0

81.0

82.0

83.0

84.0

85.0

86.0

87.0

88.0

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily reach in % 

All

Youth

85.6 

84.9 84.9 

81.4 

80

81

82

83

84

85

86

87

88

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily reach in % 

All

Youth

151 150 
145 142 140 

101 104 
98 

92 
88 

80

100

120

140

160

180

200

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily listening time in minutes 

All

Youth

181 182 

169 171 
162 

157 157 156 159 
151 150 

145 142 140 

118 

131 
124 123 

113 
109 108 

104 
108 

101 104 
98 

92 
88 

80

100

120

140

160

180

200

2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016

Daily listening time in minutes 

All

Youth

 

Is radio in good health? (Source: EBU) 

-7.2% 

-12.8% 

-22.6% 

-25.4% 

 

 

 

 

 

Aggregated figures consider the whole European population. 

 

The gap in listening habit between older and younger generations is even larger. 

 

…but kids will listen to radio when they grow older right? 
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Reach of UK commercial radio has increased by 5 million in last ten years 
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Source:  RAJAR – all figures Q2; since Q2 2008, digital listening has increased from 18% to 49% 

Weekly reach of UK commercial radio, millions 
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Reach of UK commercial radio has increased by 5 million in last ten years 
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Weekly reach of UK commercial radio, millions 

 

 

 

 

 

In the meantime : “Radio listening: RTL and France Inter stand out, Europe 1 tumbles” 

“The worst is that listeners who turned away from Europe 1 simply turned off their 

radio. They did not go to listen elsewhere” 

(Le Figaro – January 18, 2018) 
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Listeners: key to success is innovation 

Analogue and digital Digital-only services 

Audience up 136% in seven years 

Brand extension strategy 
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Concerns 

1. How do I control my costs? 

2. Will I lose listeners? 

3. What about receivers? 
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Receivers are now mass market 

 

• 60 million receivers sold* 

 

• Prices from €20 

Consumer and automotive - data to end H1 2017 (as per WorldDAB infographic) plus partially reported figures for Q3 2017 
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DAB now standard in cars in advanced markets 

% of new cars with DAB / DAB+ digital radio 

Source:  WorldDAB, national industry associations, JATO 

Norway 
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UK 

88% 

Switzerland 

66% 
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We are still selling analogue-only receivers 

France Belgium Austria Denmark Czech 

Slovakia UK 

Italy Poland Netherlands Germany 

• Over 50% of radios sold in Europe 

are analogue-only 

• Stakeholders from 11 countries 

have written to the Commission 

• Asking for regulation: radio sets 

should have both digital and 

analogue capability 
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European Parliament now supports regulation 

“Any radio set put on the market in the EU … shall be capable of receiving 

digital and analogue terrestrial radio broadcasts1  

(1) shall not apply to low value, small consumer radio equipment or products where a receiver is purely ancillary.” 

IMCO Committee Amendment (September 2017) 

Next phase:  

talks between Parliament, 

Commission and Member States 
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Conclusions and next steps 

DAB+ is required to secure the future of radio 3 

We have a window of opportunity with the EU for a receiver 

regulation  

2 

DAB+ is making significant progress, thanks to industry 

collaboration – opportunity to share best practices 

1 

Questions?  

We are on booth C23 ! 
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Thank you 

Merci 
 

 


