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Media development 1960 - 2016/2017
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Scandinavian commercial radio

2018 - 2026

3 national stations

Approx. 80 % population
coverage

Distribution: €50M*
License fee: € 100
M

Total: € 150 M

DAB:

16 national stations

92,8 % population

coverage
Distribution: €55 M
License fee: €0
M

Total: €55 M

* Estimated cost



Digitization of newspapers and television
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Digitization of radio
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Share of time spent

7%
11%

Before switch off in
the Oslo region

18%

64%

FM  DAB " Internet radio " Digital-TV

Source: Digital Radio Survey, November 2 KANTAR MEDIA Share of time spent, total radio, all platforms
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Des 2016:

FM on

10.1 mill radios
2.9 mill cars

91.6

N

4 127 496
\ weekly listeners /

-

Des 2017/:

FM off

5.4 mill radios
1.4 mill cars

85.1

~

3 834 606
\ weekly listeners /




Spread of the number of radios
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1 radio = 2 radios

Source: Digital Radio Survey, November 2 KANTAR MEDIA
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Spread of the number of radios in Norwegian households
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Age profile
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12-19 20-29 30-44 45-59 60+

Old 5 = New stations

Source: Radio Survey PFIKANTAR MEDIA Age profile daily listeners 2017



Geographical profile

new stations

36%
45%

55%
64%

Big cities 2016 = Outside big cities 2016 Big cities 2017 = Outside big cities 2017

Source: Radio Survey PFIKANTAR MEDIA Geographical profile daily listeners 2017



Weekly listening, total radio

2014 — 2017
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Source: Radio Survey PFIKANTAR MEBIA Weekly reach 12+
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Thank you!

Ole Jgrgen Torvmark
torvmark@radio.no




