DAB in the Danish market

» Low market penetration of DAB technology in Danish cars due to high taxes
and low interest

* Only 300,000 cars in Denmark are equipped with DAB radios

« “Don't fix it if it ain't broken”: FM radio is the most common way to listen to
radio in cars due to a well-functioning infrastructure, familiarity with FM radio
and no experienced added value by listening to DAB or other kinds of digital

car radio




Campaign strategy
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Visuals: Logo, outdoor poster and website
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