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DRDB — What we do

 Industry website with postcode checker
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more stations, in

« On air radio advertising
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* Print promotions

 Editorial coverage

Go, g0, gadget gifts

G’ad‘g‘ets and gizmos
< gy for Busy peaple

Christmas gift guide

L Christmas
3 and a clear conscie
~ N

T
Christmas gift
guide 2008

Christimnas
GIFT GUIDE
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Working with industry

* Delivering market data to the industry

ikl

— == I e

=

 Regular briefings to retailers, manufacturers, press and
broadcasters
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Working with government and trade

bodies

e Ofcom, DCMS, Individual MPs, Committee
briefings
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The DAB market in the UK

Set sales
Ownership
Stations
Listening

The car market

The UK’s digital future
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DAB cumulative sales now 9 million

(volume
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32.1% of adults now have DAB at home

Ownership up 17% year-on-year

32.1%
29.7%

28.7%
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3904 44% 4.5% 5.3%

Source: RAJAR Main Survey Q1 2009
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DAB volume share reaches 25%

of all sales for the first time

30%

DAB volume share
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Stations avalilable via DAB

analogue services I 2 6

DAB services

368 commercial, 58 BBC

=230

services
only available
through a DAB
radio

brands

152

DAB brands

42 BBC, 110 commercial

= 32
brands
only available
through a DAB
radio

Analogue figure — Ofcom (licences awarded). = DAB: May 09



Consumer Benefits
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Leeds DAB Digital Radio
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Birmingham Analogue Radio
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Birmingham DAB Digital Radio
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Bristol Analogue Radio
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Bristol DAB Digital Radio
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Awareness of DAB

%

All adults
16-24 8
25-34 88
35-44 88
45-54 83
55-64 80
65-74 58

75+ 52

Male 84

Female 3
ABC1 83
C2DE — 74
Oliver Rowe research 2009 D R D B TS STTRL
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DAB owners:

Listen to more radio since getting DAB?
61% are listening to more radio, 30% a lot more

40% -

35% -

30% -

25% -

20% A

15% A

10% -

5% A

0% -

A lot more Some more About the same Less

Q. Since you started listening to your DAB digital radio, have you listened to the radio......
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Digital listening now over 20%

DAB accounts for 12.7% all listening

12.7%

Share By Diqital Platform

Digital platforms now 20.1% of all
radio listening

3.4%
2.2%
- B
DAB DTV Internet Digital Unspecified

Source: RAJAR Main Survey Q1 2009
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The In-Car Market

More car manufacturers offering DAB

« DAB comes as standard on a range of
cars from Audi, BMW, Ford, Jaguar, Land
Rover, Lexus, Lotus, Mercedes, Mini,
Renault, Toyota, Vauxhall, Volvo, VW

e All these manufacturers also offer DAB as
optional upgrade on most models
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The In-Car Market

In-car adaptors growing the market

« Historically, sales of after-fit DAB radios
were very small due to high cost, need to fit
external aerial and barriers to removing
Inherited radio

 New adaptors for car, using short range
device has increased the market by 300%

o Shows that If easy-fit, affordable product is
avallable, people will buy DAB for car
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The In-Car Market

In fact, consumers say they “expect” a
new car to come with DAB

* 63% expect a new car to have DAB as
standard

* 31% expect to have to pay for DAB in a
new car
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The In-Car Market

Car manufacturers want:

Commitment to the DAB platform
Geographical coverage to match FM
A pan-European chip solution
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The In-Car Market

e Multi-standard chips open the way for pan-
European models

 Radios that can automatically receive
DAB, DAB+, DMB, FM, AM mean
economies of scale across Europe are
now possible
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The UK’s digital radio future

 Government launches “Digital Britain”, summer
2009

« “A bold digital migration plan that involves all the
parties to take the majority of listening from FM
to DAB as soon as possible.”

« Undertakes to “engage with manufacturers and
other European countries to implement the

European digital radio profiles agreed by World
DMB”
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Migration could be triggered by 2015

e Criteria for migration includes:

— 50% of total listening across digital platforms

— National multiplex geographic coverage to
match FM

LlEiTaL

RADI
DEVELOPMEMT
BUREAL



The radio Industry responds

« BBC and commercial radio have recently
announced the formation of the Radio

Councill

e a new cross-industry council to help
secure the future of radio, including driving
digital switchover
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In Summary

DAB sales remain strong

Listening reach and share growing
Broadcasters committed to DAB

Car manufacturers’ needs being met
With government support, the drive to

digital switch-over has begun
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Thank you

Mandy Green
Communications Director
DRDB

mandy@drdb.org
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